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Platform Overview

All the Digital Shelf Analytics to

Succeed at Speed and Scale



Introduction

All the Digital Shelf Analytics you need to
Succeed at Speed and Scale.

World-leading companies use
e.fundamentals software to help analyze,
mobilize and optimize their brands’
performance accross thousands of online
stores around the world.

Let us take you through our platform’s
unique featrure set and show you the
benefits of using our service. It's been
designed by front-line sales and
marketing people to help pepole like you
Implement significant sales and profit
Improvements quickly and at scale.
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3 commitments
to-our clients




Our commitments

Every insight is a Everything is tailored Every opportunity
profit opportunity to your teams needs can be actioned




8 fundamentals

Our platform focuses on 8 key areas
we believe, If executed correctly, will
drive your online sales performance.

The 8 fundamentals are designed to meet
the needs of Key Account Management,
Brand Management, Category
Management, Shopper Marketing, Revenue
Growth Management and Senior
Management.

FEX THE BASICS SELL THE BENEFITS EASY TO BUY

SMART PRICING WWINNING DELIVER VALUE
& PROMOTIONS CAMPAIGMNS THAT COUNTS

Each fundamental ensures you
have insights that are relevant,
valuable and actionable across
your eCommerce teames.

LEARN FROM THE EXECUTE YOUR
SHOPPERS VOICE CATEGORY VISION




Key
benefits

Our solution gathers product data
from the online retailers and markets
you need.

Our 8 fundamentals present this
data to you In a structured way to
align to your teams roles and
responsibilities. Directing you to the
work to be done.

Global coverage

We tackle your data needs by
providing actionable CPG retail
analytics that provide comprehensive
category insight across your retailers,
your products, competitor activity,
and more. It's a complete view for
better, faster decision making with a
framework to upskill and scale fast.




Easy,Visual,
Intuitive

Home Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promaotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Catego

My Saved Filters »  SKU Groups: All Products s  Categories: Chocolate v Brands: 13 Selected v

Save Advanced 03/08/2020 - 03/08/2020 vs 27/07/2020
Retailer: 23 Selected w

Fully executed, the efundamentals service
will play an important role in securing

oy o Fix the basics Sell the benefits Easy to buy

competitive advantage for your brands o

online. 64 11 76 )
No change T 13

To help your teams make sense of the vast e i et

array of available data, our interface is

Smart pricing and promotions Winning campaigns Deliver value that counts

desighed to collect the required data using 68 13 Q 6 @
our powerful gather, extract and analysis - e »
engines and then generate this through — S —
a simple and easy to navigate interface.

Learn from shoppers voice Execute your category vision Your Digital Shelf Scorecard

For your teams this means individuals with {b _ H
different responsibilities will know Kodhangs

immediately where to find the insights and ViEW RePORT VW RepORT
actions relevant to their role.
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Home Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice

My Saved Filters ~  SKU Groups: All Products v  Categories: Chocolate v  Brands: 13 Selected v

Save Advanced 03/08/2020 - 03/08/2
Retailer; 23 Selected w

Fix the basics Sell the benefits Easy to buy
64 11 76 2
No change 1 13
VIEW REPORT VIEW REPORT VIEW REPORT
Smart pricing and promotions Winning campaigns Deliver value that counts
T3 (| 1
VIEW REPORT VIEW REPORT VIEW REPORT
Learn from shoppers voice Execute your category vision Your Digital Shelf Scorecard
No change | m
VIEW REPORT VIEW REPORT

See the big picture
at a glance

Maximize presence and win in search

The top row fundamentals reflect the work to be to done on product and brand compliance (Fix

the Basics and Sell the Benefits). Easy to buy helps you optimize for retail search engines where
over 60% of add to baskets occur.

Price promote & range effectively

The middle row fundamentals cover price (Smart Pricing and Promotions), promotional activity
(Winning Campaigns) and ranging (Deliver Value That Counts).

Getting beyond the basics

The bottom row fundamentals allow you to discover and understand shopper feedback and retailer
alignment to your category vision & strategies. The last fundamental would be tailored to your
occasion led strategy, but we have put in some placeholder category drivers for this demo account.

The first is typically used by the Brand and Shopper marketing teams. The last fundamental

is additionaly used by senior leadership within the organisation who want to understand
performance vs strategy.



Digital Shelf
Scorecard

In addition to our 8 fundamentals, we
are able provide a Digital Shelf
Scorecard accessable from the
homepage. This feature can be used
by Senior management to understand
performance versus key KPIs by
retailer / brand.

Allowing for a deeper level of data
access and visibility which can be
used to drive priorities and hold teams
to account to deliver.

The scorecard can be fully customized,
utilizing any of the underlying data
set, aligned to your commercial and m
eCommerce priorities.
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Fix the Basics Sell the Benefits

Home >  Scorecards

_
- .
- |
px o

Digital Shelf Scorecard

New Reviews Alert

Easy to Buy

Smart Pricing & Promotion  Winning Campaigns

Share of Search Top Level

Feedback Trends

Deliver Value That Counts Learn From Shoppers Voice  Execute Your Category Vision Exports

Feedback Top View Feedback Raw Data

Scorecard/s will be configured during the onboarding phase and are accessed from the e.fundamentals home page dashboard. This gives senior
mManagers a snapshot view of performance versus key KPIs — typically content compliance, visibility & search performance and assortment &
availability. The relevant metrics can be reported by sales team and brand reflecting the specific client’s organizational structure and split of

responsibilities by team.
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Home Fix the Basics Sell the Benefits Easy to Buy Smart Pricing 8 Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

My Saved Filters »  Categories: 14 Selected v  Brands: 24 Selected v Retailer: 11 Selected w Save Advanced 03/08/2020

Brand Compliance: Overview Brand Compliance: Urgent Product Compliance: Overview Product Compliance: Urgent

basics

Ensure your products are listed as ,

Image

Intended and comply with all the
required regulatory information.

We let you know what products

Price Ingredients

Storage

Manufacturer

need your attention helping ,
answer two key questions: g
1. Do our own brands & branded e I T . I I

products comply with the law?

2. Are brand standards being
Implemented?
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Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

My Saved Filters v  SKU Groups: All Products v  Categories: 8 Selected v Brands: 29 Selected v Retailer: 24 Selected v Save  Advanced Q. Search by name or gtin % 04/20/2021

Fix the

PRODUCT BASICS PRODUCT COMPLIANCE ADVANCED CONTENT

. SCORE RETAILER IMAGE GOLD PRODUCT NAME NET QUANTITY DESCRIPTION  PRICE GTIN LAST SEEN
o @ [ L X [ 2 X L X [ X
: SCORE RETAILER IMAGE GOLD PRODUCT NAME NET QUANTITY DESCRIPTION  PRICE GTIN LAST SEEN
. {_:'I OIJI?; <> ﬂ & ® Wrigley's 5 Gum Wintermint Ascent (15 ct.,, 12 pk.) et 12 k. @ ® $10.48 00022000127020 04/20/2021 @ A

Wrigley's 5 Gum Wintermint Ascent (15 ct., 12 pk.)

There are three areas of focus:

[Last SeenOn: 04-!20!2021]

Make sure everyone has a stick of gum with Wrigley's 5& Gum Wintermint Ascent (15 ct., 12 pk.). This large pack contains enough gum to share with family and friends. It's ideal for handing out treats at schools,
partles, summer camp and more. Placing this in a walting room or office break room to give business a little extra buzz. Its vast quantity makes it an excellent cholce for concesslon stands, convenience stores and

o restocking vending machines. Each packet of this sugar-free gum sits in a cardboard hox that pravides protection and security. This solid cardboard exterior allows you to stack this item on shelves or in pantries.
L P rOd u Ct B a s I cs What's So Special About Wrigley's 5 Gum Wintermint Ascent? This selection features a box of wintermint ascent gum, which has a cool, satisfying flavar that lasts a long time. Each packet is thin and compact, so you
can comfortably carry one during the day. Slide this into your pocket, purse or backpack, and you'll be free to indulge in this sugar-free gum at the office, school or the gym. How Can Wrigley's 5 Gum Wintermint
Ascent Help Me Since this wintermint ascent gum is full of a refreshing flavor, it can eliminate bad breath almost instantly. When you need to make a good impression and want fresh-smelling breath, this gum can be
convenient. Pop one in your mouth before a romantic dinner date or a job interview and you can avoid humiliation. Likewise, some studies suggest that chewing gum can improve concentration, memory and
wakefulness while combating stress and anxiety. About the Company This sugar-free gum comes from Mars, Incorporated, which is an American company that produces various products across many industries and
sells them all over the world. It's committed to delivering high-quality goods to its customers. However, the company is also passionate about creating a safe, healthy and sustainable world by contributing to
communities, Additionally. it's driven to tackle environmental issues and protect the planet.

« Product Compliance
« Advanced Content

PRICE: $10.48
PRICE PER UNIT:
GTIN: 00022000127020
H Ove r Ove r t h e / yel IOW / LAST SEEN: Tuesday, April 20th 2021
URL: https://www.samsclub.com/p/wrigleys-5-gum-wintermint-ascent-sugar-free/prod225235152?xid=plp product 11

green buttons to see further oGO orre:
data on what the problem is
with your listing.

= ® Wrigley's 5 Gum Cobalt Peppermint (15 ct., 12 pk.) 15 ct., 12 pk. @ 510.48 00022000127006 04/20/2021 @' 24

Q » Wrigley's 5 Gum Spearmint Rain (15 ct,, 12 pk.) 15 ct., 12 pk. ® 31048 00022000127013 04/20/2021 E.f m

+
A
A
LY X A
&

h o o t ® Wrigley's 5 Gum Peppermint Cobalt (35 ct., 6 pks.) 35 ct., 6 pks. @ ® $12.98 00002200002078 04/20/2021 r=|0. [
This simple color coded system

* + 100 “ & ® Wrigley's 5 Spearmint Rain 35 ct Pack 35 ct Package @ @ $349 00022000017900 04/20/2021 E.f 2
makes it easy for your teams to
k n OW W h e re to d i reCt t h e i r + 1[}1') i l I & » 5 Gum Pepparmint Cobalt Sugar Free Chewing Gum, 15 Pie... 15 Pieces(Pack of ... ® ® $31.09 04/20/2021 B2

attention.
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Fix the Basics Sell the Benefits Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision

My Saved Filters v  SKU Groups: All Products »  Categories: B Selecied v  Brands: 28 Selected v  Retailer: 24 Selected + Save Advanced L Search by name or gtin * 04/20/2021

PRODUCT BASICs PRODUCT COMPLIANCE ADVANCED CONTENT

SCORE RETAILER IMAGE GOLD PRODUCT NAME NET QUANTITY DESCRIPTION PRICE GTIN LAST SEEN
008 00® @ 008 eee

164 products

+ | ‘:CIGI- : PP e Gl T 000127020 04/20/2021 2 A4

\ <> ﬂ @ Wrigley's 5 Gum Wintermint Ascent (15 ct., 12 pk.) 15.ct. 12 pk o @ 510.48 : L 5

+ (100) O ‘ P000127006 04/20/2021 ol
@ Wrigley's 5 Gum Cobalt Peppermint (15 ct., 12 pk.) 15ct, 12 pk. H ® 31048

+ (100 (} ‘ P000127013 04/20/2021 Bl B
- ® Wrigley's 5 Gum Spearmint Rain (15 ct.. 12 pk.) 15.ct: 12 pke: # ® 31048

+ (100) <> : ' ' ,2; 200002078 04/20/2021 2 (2

/ e

+ 100} “ ﬁ !-_-:] » Wrigley's 5 Spearmint Rain 35 ct Pack 35 ct Package @ 3349 0002200001 7900 04/20/2021 [.& E

+ 100 + I I [a] #® 5 Gum Peppermint Cobalt Sugar Free Chewing Gum, 15 Pieces (Pack of 12)... 15 Pieces (Pack of 12) $31.95 0472072021 [—_-.q‘ 4

+ 100 L ! E] P 5 Gum, Mystery Mint Chewing Gum, 3 Ct 3 ® 33.24 042002021 l;-ﬂ' B

| E
+ 100 n [l @ (3 Pack) 5 Gum, Sugar Free Peppermint Cobalt Chewing Gum, 3 Ct (3 Pack) 3t ® $9.69 04/20/2021 Eﬂ' [

Example of the test we include for measuring product basics across your product hames.
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{ 100 )
{ 100 )
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| 100 }
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Q & Wrigley's 5 Gum Cobalt Peppermint {15 ct,, 12 pk) 15, 12 pk: @ ® 510.48
Q @ Wrigley's 5 Gum Spearmint Rain (15 ct., 12 pk) 15, 12 pk = ® 51045
Q & Wrigley's 5 Gum Peppermint Cabalt (35 ct., & pks.) 35 ct, b pks. @ @ 512598
Q i @ Wrigley's 5 Spedrmint Rain 35 o Pack 35 ot Package =] # 5345

Q0022000127005

0002200012701 3

Qa002200002078

0002200001 7500

Example of the test we include for measuring product compliance across your product listings. Test

against nutritional, regulatory, packaging and more configured to your needs.

Q2072021

C42002027

Q2002021
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=@

Bl s
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Fix the
basics

Image recognition

We can help you track the image
being used on the retailers site.

With our inbuilt slider you can
use this to see a side by side
comparison of a live image
on a retailer site vs your
preferred images.

We compare the image from your source of truth to the image being displayed on the retailer website.
We use a form of heatmapping to detect the image differences and display them in your product image score.
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Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

Sell the
benefits

Are your brand key selling messages
getting through? S

My Saved Filters »  SKU Groups: All Products »  Categories: 2 Selected v  Brands: 14 Selected s  Sub Brands: 4 Selected v Retailer: 12 Selected v Save Advanced 05/15/2020

= Alpen Bars 3 Sub Brands

Alpen Light Bars

2 5 rcy T
BENEFIT STATEMENT SUMMARY o A E‘] E = a I] L m
(2) (4) (6) (4) (0) (3) (4) (3) (5) (0) (0) (0)
Less than 70 calories per bar 56% @ B +

3 (3] +
(4 B © (3] (s +
o a m 0 m a 5 @ -
Sell the benefits tracks which ronuer NAME
reta | | ers are | |St| N g yo ur p ro d U CtS ) [ sainsburys (@ Jud Alpen Light Salted Caramel Cereal Bar ... Description Mixed cereal bar with salted caramel fudge pieces and a plain chocolate drizzle, Less than 70 calories per bar Packed with delicious ingredients High in Fibre So, you're tryi...
Wit h t h e Cor I’eCt U S P an d sa Ies 0 B sainsburys &' |14 Alpen Light Jaffa Cake Bars 5x19g Description Mixed cereal bar with orange flavoured fruity pieces and plain chocolate with a plain chocolate drizzle. Less than 70 calories per bar Packed with delicious ingredients High...
messages you expect to see detailed Mourtinsofaseineverytite (G @ 5 o e a +
on your products. Alpen Protsin Bars

8686
O 0 O
(o

Suitable for Vegetarians

-

T i B S| . a 1 ©

© (2) (2) (0) (0) (2) (2) (0) (0) (0) (0) (0)
The green, yellow, red indicates Mountains oftaste neverybite  ((100 2 : , 2 R
If the correct content is being packed with delicious ingredlents e B 5 ;
displayed in the first 500 characters, Whlegran whes flakes oo e e e :
being displayed displayed but 400% mera protsin o0 ) .
later (+500) or not being displayed. F— o 2 % 5 % .

17
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Home Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

My Saved Filters ~  SKU Groups: All Products ~»  Categories: 2 Selected v  Brands: 14 Selected ~  Sub Brands: 4 Selected v Retailer: 12 Selected w Save Advanced 05/15/2020
= Alpen Bars 3 Sub Brands
Alpen Light Bars
T : . . . - o
BENEFIT STATEMENT SUMMARY ﬂ = n Q E : a l] .
(2) (4) (6) (4) (0) (3) (4) (3) (5) (0) (0)

Less than 70 calories per bar 56 &y 0 (4] (3] (3] | El S|
(2] (6 4] (3 5]

o B - - 65 © © 0
2] & a° (4] a’ &g (2] a O (3

Packed with delicious ingredients

Less than half the fat

8668600

Suitable for Vegetarians

SCORE RETAILER PRODUCT NAME PRODUCT DESCRIPTION
a E Sainsburys (' | Alpen Light Salted Caramel Cereal Bar ... Description Mixed cereal bar with salted caramel fudge pieces and a plain chocolate drizzle, Less than 70 calories per bar Packed with d¢
a B Sainsburys & |4 Alpen Light Jaffa Cake Bars 5x19g Description Mixed cereal bar with orange flavoured fruity pieces and plain chocolate with a plain chocolate drizzle. Less than 70 calories o m

Mountains of taste in every bite 63% B a e a B k

(4)

O 0~

PRODUCT DESCRIPTION
Alpen Protein Bars salted caramel fudge pieces and a plain chocolate drizzle. Less than 71
T . ey a :
BENEFIT STATEMENT SUMMARY 3 - .. a S - L age flavoured fruity pieces and plain chocolate with a plain chr
(0) (2) (2) (0) (0) (2) (2) (0) (0) (0)

Mountains of taste in every bite m e e a a =
Packed with delicious ingredients a a B
Wholegrain wheat flakes m (2] (2] 2 ] (2] +
100% more protein m (2] (2] (2] 2] +
Suitable for vegetarians m a e a B >

See by retailer which of your products are not correctly configured to show the correct product messaging. Tracked benefit
statements are shown on the left. The color coding makes it easy to see the level of impact. When clicked, the products are listed
for review so you can see exactly how the listing appeared on the retailer’s website without your intended product messaging.

18



Smart
pricing &
promotion

This fundamental provides price
alerts once visible to the consumer.

These can be configured to
automatically email a users inbox.

Smart pricing provides visibility
by SKU of changes in pricing
across the entire category.

efundamentals
retail

Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

My Saved Filters »  SKU Groups: All Products v  Categories: 8 Selected v Brands: 29 Selected v Retailer: 24 Selected v Save Advanced Search by name or gtin #

PRICE ALERTS PRICING ARCHITECTURE PRICE TRENDS

nis report s updated continuausly - as price changes are discovered by our system throughout the day

04/21/2021 - 04/21/2021

On Price Price Increases Price Reductions On Promotion  All

Price Alerts 335 products

DATE RETAILER GTIN PRODUCT NAME WEIGHT OLD PRICE NEW PRICE % CHANGE

21 Apr 21 a 6577895705470400(C m |_=,Q M&M's Peanut Butter Chocolate Candy Theater Box, 3 oz Io7 £0.01 %1.33 13200%

21 Apr 21 019000094001 |-=,':'l Life Savers, Sugar Free Pep-O-Mints Candy, 2.75 Oz (Single) 2750z 51.48 £14.91 907.43%
21 Apr 21 040000542841 E |-=,O. M And M M&m Crml Rd Wht Blu 380z 380z $1.00 $9.74 874%
21 Apr 21 040000551898 |-=,°‘ Twix, Cookies & Creme Chocolate Cookie Bar Candy, 2.72 Oz 2.870z $0.37 51.48 300%
21 Apr 21 040000555636 i‘% |_=,Q M&M'S Milk Chocolate Pastel-Colored Candies, Easter Candy (38 Ounces) 380z $8.98 $35.71 297.66%
T
21 Apr 21 022000003171 E |-=,':'l Eclipse Winterfrost Sugar Free Chewing Gum Bottle, 60 Pieces (Single) 1 §3.32 T8 62 159.63%
21 Apr 21 e [ |-=|°' Snickers, Extreme All Nuts & Caramel, 3.59 Oz 3.590z 33.78 $9.48 150.79%
21 Apr 21 = [ |-=|Q Extra Rockin' Raspberry Lime Sugar Free Chewing Gum Pack, 15 Pieces 1 $1.00 $2.48 148%

CHANGE TYPE

Price Change

Price Change

B Promo End

M Promo End

Price Change

Price Change

Price Change

Price Change



¥ % CHANGE CHANGE TYPE
75% M Promo End
75% k | Price Change
66.66% M Promo End
65% | Price Change
50% M Promo End
50% M Promo End
50% | Price Change
-50% P Promao Start
-50% P Promo Start

Get a clear view of pricing activity across you and your competitors’ key products, brands and categories by retailer.
See the % change, the change type (Promo, Price change, Promo End or Promotion Start). Helping you understand
the market and utilize as an early warning indicator to potential trade issues.



efundamentals
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Fix the Basics Sell the Benefits Easy to Buy Pricing & Promo Winning Campaigns Value That Counts Shoppers Voice Category Vision Exports

Winning
campaigns

Promotions are captured as a
perpetual calendar, addressing
three challenges:

My Saved Filters »  Brands: 925 Selected v  Retailer: 24 Selected v  Page Types: 4 Selected v Save  Advanced 02/01/2021 - 04/24/2021 (12 weeks)

_ Pampers, Oral-B
Bounty, Pampers, Tampax m

Orbit, Extra

- View & explain short volume
performance

Duracell, Kirkland Signature

[ dome
- Comparing promotion plans with o
[ Home J
| Home

competitors to assess alternative
approaches

R Skittles, Twix, Starburst,
R % Snickers

HEB

HEB

- Preparing for promotion
strategy discussions

Skittles, Twix, Starburst,
Lindt, Snickers

Snickers, Mars

8




]

wanis

a3

B MAM'S Hazelnut Spread Full Size Chocolate Candy Packs, 1.35-0Ounce Pouch
Bl M 2&M'S Hazeinut Spread Sharing Size Chocolate Candy, 2.53-Ounce Pouch

HINC Ligrk oColate Lanay >narin 1Ze, 3. Z. DAE [Nge
B 112.M'S Mint Dark Chocolate Candy Sharing Size, 9.6 Oz. Bag {Single)

Use the calendar view to anticipate promotional activity that could impact your brands sales performance.
Click on individual promotions shown to get a view of historical promotional data and how the product is
actually appearing across the retailer’s site. This helps you plan out your eCommerce strategies.
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W EF ARCHIVE SERVICE

Pickup & delivery Walmart.com

1. L Nalmartcon =
Walmart > < earch Walmart.cor 8 Account ) My Items

istmas Cooking / All Christmas Cocking
() Candyman

CANDYMAN M&M'’s Milk Chocolate 5Ib Pack Fun Size

Candy Office Stocking
(Q0) Write s review

$39.99 -

-

LB Freedelivery
Arrives by Mon, Mar 15

[nl Plckup not avallable

More delivery & pickup options

Sold & shipped by SupphTiger | Return policy

View how each products promotion appeared on the retailers site. Click the tabs across
the top to review historical snapshots of the products promotional listings.

@
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IMAP

(Internet Minimum Advertised Prices)

Reports IMAP violations for
Individual SKUs across retallers.

A USA service that tracks
INn-Market pricing for specified
retaillers against the Internet
Minimum Advertised Price set by
you and alerts targeted managers
to any violations.

efundamentals

.retail

Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns

My Saved Filters v  SKU Groups: All Products v  Categories: 8 Selected v  Brands: 27 Selected v  Retailer: 24 Selected v Save

PRICE ALERTS PRICING ARCHITECTURE IMAP

DOVE PROMISES Variety Mix Chocolate Candy 43.07 Ounce 153-Piece Bag

M&M's Minis 3 Pound Bulk Bag

SNICKERS, TWIX, MILKY WAY & More Minis Size Easter Candy Bars Variety Mix, 67.2-Ounce 240-Piece Bag

M&M'S, Fun Size Assorted Candy Variety Mix, 85.23 oz

SNICKERS Creamy Variety Box

Orbit Mint Variety Pack, 12 packs total

DOVE PROMISES Milk Chocolate Candy, 43.07-Ounce 153-Piece Bag

DOVE PROMISES Dark Chocolate Candy 43.07 Ounce 153-Piece Bag

SNICKERS, M&M'S, 3 MUSKETEERS & TWIX Full Size Chocolate Candy Bars Variety Mix, 53.68-Ounce 30-Count Box

Advanced

IMAP: $

IMAP: $

IMAP: $

IMAP: $

IMAP: $

IMAP: $

IMAP: $

IMAP: $

IMAP: $

Deliver Value That Counts

Lowest:

Lowest:

Lowest:

Lowest:

Lowest:

Lowest:

Lowest:

Lowest:

Lowest:

83

No violations found

No violations found

I 11/08/2020 : 1 violations
EEEEEEENEN

No violations found

No violations found
No violation. >
No violations found >
No violations found >

I >
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Fix the Basics Sell the Benefits Easy to Buy Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision Exports

My Saved Filters »  SKU Groups: All Products v  Categories: 8 Selected v  Brands: 27 Selected v  Retailer: 24 Selected w Save Advanced 01/01/2020 - 08/11/2020

PRICE ALERTS PRICING ARCHITECTURE IMAP

M&M'S, Fun Size Assorted Candy Variety Mix, 85.23 oz
ZREP: IMAP:

60

© T
Candy-US: $$

—=ss BJs-US: s L —f\f
___________________________________________________ ‘ Staples-US: $3 [——
Walmart-US: $$ ‘—

0
04/01 09/01 14/01 19/01 24/01 29/01 03/02 08/02 13/02 18/02 23/02 28/02 04/03 09/03 14/03 19/03 24/03 29/03 03/04 08/04 13/04 18/04 23/04 28/04 03/05 08/05 13/05 18/05 23/05 28/05 02/06 07/06 12/06 17/06 22/06 27/06 02/07 07/07 12/07 17/07 22/07 27/07 01/08 06/08 11/08
-o- Walmart-US -o- BJs-US =-o- Staples-US Amazon-US Candy-US

The service checks pricing on SKUs selected. Users can elect to have the alerts as the violation Is detected or as a daily or
weekly summary. The tracked SKUs and the I-MAP standard are updated as required and ingested automatically by the
MAP Tracking Service.



Share of
Media

e.fundamentals new functionality
enables clients to robustly track
compliance of agreed retailer online
media and understand share of voice
versus competition.

e-retailer media tracking creates
powerful insights to enable your
brand to more cost effectively
Mmanage and measure the
effectiveness of e-retail media
alongside the promotional calendar
being implemented.

8
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Home Fix the Basics Sell the Benefits Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision

My Saved Filters »  Brands:9255elected »  Retailer: 24 5elacted ~  Page Types: 4 Selected ~» Save  Advanced

Dashboard Retailer Data Product Data

W TESO0OCK ST ON YoUr proOucs O SNISW TSeCDaIK IS7T 0N YOUuUr producs o

Eldler siles

Rating Trends Tutorial @

W e ore abngs ove! e oW EEL NS MoST oL Earm

- —

b DR =) TR Bounty, Always, Pantene, Pampers, Oral-B “
g e T
i 2 -

Bounty, Pampers, Tampax
Orbit, Extra

Duracell, Kirkland Signature

(o] o Skittles, Twix, Starburst, Snickers
HEB

HEB

Banners locations are tracked from the retailers Homepage, relevant category page (which picks
up seasonal category events) and product pages. The specific banner execution, and when it was
seen are clearly marked on the calendar.




03-02- 207

Albertsons-US
Skittles, Starburst, Snickers, M&Ms

Daily Visibiliey: 32.13%

Mumber of Times Seen

—— == T
09-02 2021

Albertsons-US
Skittles, Starburst, Smickers, M&Ms

Share of banners will be reported for your brand and named competitors.
Reporting also includes include key insights and will show you if it is a carousel or static banner, the carousel positionand the banner
position (i.e. top, left, right, bottom of page).
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Easy to buy

Dashboard

Understand your product and
brands visibility across retail search.
See what share of voice your own
brands have against your target
search terms.

Compare across multiple retailers

The detailed breakdown helps you
understand what products rank
across retail search but also what
promotional activity is driving
search performance.

8

@ efundamentals
.retail

Saarch Categary
A

50 - -

" o

L a =} B
A 5
50%
18

nnnnnnnnnnnnnn

aaaaaaaaaaaaaaaaaaaaaaaaaaa

Walgreens-US

Your Share of Search:

.5% -

Key Competitors Share of Search: 13.1%

Others Share of Search:
T———

J

Comparison by Search Term at Albertsons-US




>, < Walmart-Grocery-US

Mo, Product Name Promotion
1 £4 3 Musketeers, Fun Size Chocolate Candy Bars, 10.48 Oz By} +
2 — 3 Musketeers, Fun Size Chocolate Candy Bars, 6.05 Ounce, 12 Count B +
3 ## 3 MUSKETEERS Fun Size Chocolate Candy Bars, 18.41 oz Bag By +
4 #% 3 Musketeers Full Size Chocolate Candy Bars, 1.92 Oz, 6 Count 55} +
5 —— 3 Musketeers, Sharing Size Chocolate Candy Bar, 3.28 Oz E -

Rank

0~ —

15

30

45+

60~

T T 1 T T ™
03/20 03/22 03/24 03/26 03/28 03/30 0401 04/03 04/05 04/07 04/09 0411 04/13 04/15 04717 04119 04/21

View how your product visibility performs by retailer against search terms you want to rank on page 1 for.
Expand each product to see trend performance and any promotional activity that may be influencing ranking performance.
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Fix the Basics Sell the Benefits Easy to Buy

Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts

Learn From Shoppers Voice

Execute Your Category Vision

My Saved Filters » | Categories: Chocolate v  Retailer: 2 Selected »  Search Term: chocolate bars v Save  Advanced

04/14/2021 - 04/20/2021

Avg Search Rank

12
04714

1
04/15

T T T
04Me 04717 04mM8

T 1
04/19 04/20
o= Walmart-US myBrands o Amazon-US myBrands -o- Walmart-US competitors -o- Amazon-US competitors

Search rank trends. Easy to Buy includes the ability to view your search rankings over time vs your competitors. Additional reporting also
allows you to measure search performance across which of your products rank in the top 5 for a given search term or by retailer.
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Deliver
Value That
Counts

efundamentals
retail

Home Fix the Basics Sell the Benefits Smart Pricing & Promotion Learn From Shoppers Voice Execute Your Category Vision

My Saved Filters »  SKU Groups: All Products »  Categories: Chocolate »  Brands: 854 Selected »  Retailer: 24 Selected Save  Advanced 04/20/2021

PRICE RANGE AVAILABILITY

Visible range analysis at the
Category, sub category & 1 E— i e O e e o s e s e D e . -

brand/own brand level.

MNumber of Products

U_. II III II T T e M ||| |||| F——

Get a full category view on price
ranging across retailers.

Use our availability report to keep
track of your stock levels across key
retailers or use it to predict potential
supply chain or listing issues.

7362~
W Instock gm Out of stock gl Delisted €

& g




=] Sainsburys
~ Instock: 71

Out of stock: 1

. Delisted: 8 k

As well as pricing range data across your category, our availability report allows you to see at a glance how your stock
availability looks across retailers. Hover over retailers to get an instant view of what products in your range are in stock,
out of stock or delisted. You can also use this report to view competitor product availability.
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Delisted: A product has not been seen in
stock on a retailer website for 14 days or
more.

Out of stock: A product has been listed as
out of stock or not found available online.

In stock: A product has been found listed

online.

This report includes a built in legend to help your team
understand the differences between each availability status.
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Learn
From
Shoppers

Voice

Looking at all levels from, category
to SKU, own label to branded, this
dashboard summarizes shopper
rating and reviews that are captured
as showing against your products
online.

Understand your brand’s online health
and group performance across key
SKU groups or competitors.

efundamentals
.retail

Fix the Basics

My Saved Filters v | Categories: Chocolata w Brands: 864 Selected w

Sell the Benefits Easy to Buy

Retailer: 24 Selactad w

Smart Pricing & Promotion

Save

Category Perspective

Average score for All Chocolate

Average score for US Demo Account Chocolate

SKU Groups

4.7 stars
Club Core SKUs

Office Core SKUs

A No Review data has been gathered

Amazon Core SKUs

Grocery Core SKUs

Target & WG Core 5KUs

A No SKU's found

Walmart.com Core SKUs

A No SKU's found

sams Club Core SKUs

Small Format Core SKUs

Top 5 Competitors

Mondelez Cadburys

=
4]
Wi
[=n
1]

Ferrero Kinder

Lindt & Spriingli GmBH

Hershey International

¥ 0%

¥ 2%

¥ 1%

v 2%

¥ 4%

¥ 3%

¥ 0%

v 1%

2«2 CIIATOSH

8 o @8

Advanced

RETAILER

CVs-Us

Kroger-Us

Target-Us

Walgreens-US

Costco-US

Staples-US

Sams-Club-US

Amazon-us

Walmart-Us

BJs-US

Candy-Warehouse-US

Candy-Us

HEB

Candy-Store-Us

Winning Campaigns

Deliver Value That Counts

TOTAL COMMENTS

4512437

2678189

4814793

4591417

276148

1764448

3904314

212105946

25040885

1998255

107942

8520

1087

22513

Learn From Shoppers Voice

AVERAGE RATING

4.7

4.8

4.6

4.6

4.6

4.7

4.4

4.6

4.8

4.8

4.6

4.9

01/01/20217 - 03/31/2021

PREVIOUS RATING

4.7

4.6

4.6

4.6

4.6

4.5

4.7

4.4

4.6

4.8

4.8

4.9

Execute Your Category Vision

vs 0471172027 - 0411772021

Feedback Overview Retailer Overview

A LATEST COMMENT

31 Mar 21

31 Mar 21

31 Mar 21

31 Mar 21

30 Mar 21

30 Mar 21

30 Mar 21

30 Mar 21

29 Mar 21

28 Mar 21

12 Mar 21

12 Jan 20

10 Jan 20

08 Apr 17
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Latest comments for HERSHEY'S and REESE’'S Nut Lover's Chocolate Assortment Candy. Bulk Candy, 31.5 oz. Bag from Walmart-US

F
E323 Dec20
Love each one
| really enjoy the Hershey White Creme party pack. I've always been more of a "white chocolate” person. | love the creamy texture and how each one is so good. This pack is a little bit of everything in one. |
get my cookies and cream, my creamy peanut butter cup and even my crispy creamy Kit Kat. It's a little bit of everything so everyone will find something they like! It's a large bag with perfect snack size
amounts. [This review was collected as part of a promotion.]
& Tracy209
B3 22 Dec 20
Hershey snack size 31.5
Omg thank u that was so much | never buy the big ones at all | all buy the small bags for the house | think 1 will start because u get a lot of them in one bag and so much reese’s because they are my favor
they did not last in my house but it was fresh and smell good when | open the bag thank u again. [This review was collected as part of a promotion.]
& Cccookie
12 Jan 21
yummy
| got this Hershey's snack size assortment of chocolates, it came with mr. Goodbar, hershey with almonds and reeces peanut butter cups all mine and my husband's favorites. My husband busted into the
bag and stole all the peanut butter cups before | was able to get pictures. [This review was collected as part of a promotion.]
& rere
w

Drill down into each product to see specific customer comments and reviews left against your products. Use this
to improve shopper marketing, brand visibility or as an alert to review manipulation activity



Execute
Your
Category

® o
Vision
Bringing to life visibility of your

category drivers execution online.

We build a set of bespoke dashboards
to reflect your category strategy.

efundamentals

retail

Fix the Basics Sell the Benefits Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision

01/01/2021 - 03/31/2021 vs 041172021 - 04/1772021

My Saved Filters w  SKU Groups: All Products »  Categories: Chocolate & Channels: Large Farmat w Save

Brand Compliance Overview Product Compliance:

| 3 musketeers || assorted candy || bulk candy | candy :
— - e - Category Perspective Overvien

4.7 stars

Q, 3 musketeers
Average ratings for All Chocolate

> o 2

0% -23%% 0% Average ratings for usdemoaccount Chocolate
’ New SKU's
= & o} Average Discount
9% -22% 1%
Products
‘ 10000+
75004
5000+
2500+
A D0
m @ il
-23%% -35%% 4%+
~ 20%- Z
40%4
609

Average Discount
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Fix the Basics Sell the Benefits Smart Pricing & Promotion Winning Campaigns Deliver Value That Counts Learn From Shoppers Voice Execute Your Category Vision
My Saved Filters »  SKU Groups: All Products v  Categories: Fruity Confectionery »  Channels: Largs Format w Save 01/01/2021 - 03/31/2021% vs D4/11/2021 - 041772021
assorted candy || bulk candy |[ candy || chewy candy = < s : : i
| e Cardly _|| y || y || . y | Category Perspective Brand Compliance Overview Pmdi.g: ;:rﬂli'l;ﬂlance.
Q assorted candy L 39stas] Y 1%
Average ratings for All Fruity Confectionery
- o @ (T T v 1%
0% -5%d 1%

Average ratings for usdemoaccount Fruity Confectionery

-2E+ ;‘ﬁ 34?4‘ Average Discount

m @ t
i I i
o

Average Discount

View category drivers and drill into the detail. Track performance of new products. |ldentify opportunities
to sell more — e.g larger pack sizes. |dentify opportunities to sell better — e.g. product positioning economy to premium.



Archive
Visuals

Wherever you see @ S\Vigglele]
through the service, it takes you to
a visual of how the data looked on
the retaller site.

This is used as both an in-built
service audit and for conversations
with retailers to demonstrate how
Information is being displayed,
alongside audits.

rﬁ.

A )
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Fix the Basics Sell the Benefits Easy to Buy Deliver Value That Counts

Create a New Export

To generate a new downloadable export, first select a type of report:

Smart Pricing & Promotion Winning Campaigns Learn From Shoppers Voice Execute Your Category Vision Exports

My Exports

€3

All exports for your company account will appear in the list below. Exports are ready to download when status is "Export Completed®.
¥ Auto Refresh In: 4

Fix The Basics - product basics EXPORT TYPE FILENAME SELECTION USER ¥ CREATED STATUS DOWNLOAD
: winningCampaigns-2019- 12 Weeks, 3 Retailer, 117
; t Retailat(s) Winning Campaigns DE-MT%%MEE :-fs:-: SubBrands Selected GM App / manths ago Export Completed CE)
, winningCampaigns-2019- 4 Weeks, 1 Retailer , 117
siseE , Winning Campaigns 08-14T143111 xlsx SubiBrands celertad GM App 7 months ago Export Completed G
: -2019-08- 4 . 1 Retailer , 1
Pricing Summary T:'IL:;F;E;[;;E:E;}' 08 S:I::I;f:;d]ﬁ SSI:;::::d GM App 7 months ago Export Completed )
elect Brana(s) - =
] ricmgsummary-2019-08- 4 Weeks, 1 Retailer, 117
Pricing Summary ?4,“ EgEE]EI ::Is:? subBfandsSalectad GM App 7 months ago Export Completed @
03/08/2020
fixTheBasics-2019-06- 1 Weeks, 12 Retailer , 0
Fix The Basics ;:4T.E1'1413!2 R SubBranlcls Selectlnd : GM App 8 months ago Export Completed Gy
This is your custom data export
" ricingSummary-2015-06- 12 Weeks, 12 Retailer, 50
Pricing Summary ?QT‘I 1g.71139.xls:{-}r SubBrands Selected GM App 8 months ago Export Completed &S
Export
- pricingSummary-2019-06- 12 Weeks, 12 Retailer , 14
Pricing Summar GM A 9 months ago Export Completed Q)
5 d 18T191602.xIsx SubBrands Selected PP g P P
: pricingSummary-2019-06- 12 Weeks, 12 Retaller , 69
Pricing Summa GM Ap G months ago Export Completed (E:
ICIng summary 187191552 xlsx SubBrands Selected PP nths 4 xport Compiet
Pricine Sumomary PriEngSummant01a-06: “12Weexs; 12 Retalier, 40 GM Ann O months aFo Fxnort Comnpleted P

e.fundamentals allows the export of data from the platform. Selecting the relevant fundamental allows a user to create custom data
exports. Exports are saved enabling a quick and easy way to export on a regular basis. We provide access to open source data through

our solutions. Talk to us about specific data requirements you have so we can support your teams.
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@ efundamentals

Thank you

efundamentals.com



